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Leading cable systems manufacturer with global presence 

 

LEONI is a global supplier of wires, optical fibers, cables and cable 

systems as well as related services for the automotive sector and further 

industries. The group of companies, which is listed on the German 

MDAX, employs more than 63,000 people in 31 countries and generated 

consolidated sales of EUR 3.7 billion in 2011. 

The company, founded 95 years ago, is today among the world’s largest and 

most successful cable manufacturers. The Group offers its customers, 

alongside customised cable solutions, increasingly also complete systems in 

which all the components are perfectly tuned to one another – from the cable 

itself to the required connectors and mountings. In this connection the 

company’s permanent further development as a supplier and service provider 

is an important trend.  

Synergies through high vertical range of manufacture 

For this purpose, our employees have special expertise in cable assembly as 

well as a comprehensive understanding of operating conditions and of 

technical correlations on the user side. Added to this is a product value chain, 

unique in the sector, which holds valuable synergistic benefits: It ranges from 

ultra-thin single wires and optical fibers to cables and through to complex 

wiring systems with integrated electronics.  

Experience and presence in tomorrow’s markets 

LEONI focuses its activities on the core markets Automotive & Commercial 

Vehicles, Industry & Healthcare, Communication & Infrastructure, Electrical 

Appliances as well as Wires & Strands. LEONI’s customer base includes well-

known companies such as ABB, BMW, Bosch, Continental, Deutsche 

Telekom, EADS, Ericsson, Fiat, GM, IBM, Jaguar/Land Rover, Johnson 

Controls, MAN, Mercedes-Benz, Meyer Werft, Philips, Renault/Nissan, Shell, 

Siemens, Solarworld, Volvo and VW. The company is already global market 

leader in the supply of single-core automotive cables, in the field of wiring 

systems, it is number one in Europe and comes fourth worldwide. Moreover, 
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LEONI belongs to the leading European manufacturers in all other business 

activities. 

Orientation towards global future trends  

The company wants to benefit more from global trends in the future. They 

present societies with major challenges, frequently raising resource 

consumption and environmental strain. However, these trends simultaneously 

provide big opportunities. That’s why LEONI is, with its products and services, 

preparing for the change involving demography, ecology, mobility, 

globalisation, industrialisation and urbanisation. In particular with regard to 

environmental protection, LEONI has set itself the objective of becoming the 

world’s most innovative provider of cables in the field of “green technology”. 

High degree of quality thanks to professional staff  

The quality principle is resolutely applied at LEONI. It is part of its corporate 

philosophy and is firmly embedded in all core areas. This is reflected in 

repeated awards, for example as “Top Employer“ in Germany or internationally 

as “Supplier of the Year“ by Caterpillar, DAF, Peugeot-Citroën or Porsche. 

Furthermore, extensive research and development guarantee for a high 

innovative capacity. 

Tradition and progress since the 16th century  

In 1569, a small Franconian wire factory laid the foundation for today’s global 

player LEONI. At that time, Frenchman Anthoni Fournier began with a handful 

of staff in Nuremberg to produce finest gold and silver threads, known as 

Lyonese wares, for precious embroideries. His sons established additional 

production facilities in the area. From these beginnings, Leonische Werke 

Roth-Nürnberg AG emerged in 1917. Ever since, our company’s ability to make 

changes and its fine sense for new developments both in the market and in 

customer requirements belong to the most important principles of the 

company, which was renamed LEONI AG in 1999. At the same time, solid 

values serve as orientation for acting in a predictable and responsible manner.  

 For further information please turn to www.leoni.com 


