














PRESS RELEASE


Leoni’s sales almost hold steady in the first quarter of 2016
EBIT down from previous year as expected – full-year forecast reaffirmed
Nuremberg, 11 May 2016 – Leoni generated consolidated sales of EUR 1,089.3 million in the first three months of 2016, i.e. nearly as much as the figure of EUR 1,108.8 million for the same period of the previous year. The leading European provider of cables and cable systems to the automotive sector and other industries grew its business slightly from its own resources. However, the adverse effects of a copper price substantially lower than in the same period of the previous year more than offset this organic growth. Changes in exchange rates also exerted a diminishing effect on sales.
Despite the adverse raw materials factor, the amount of business in the EMEA (Europe, Middle East and Africa) region was up by about 7 percent to EUR 767.7 million. Sales in the Americas were down by around 12 percent to EUR 166.2 million, which is attributable to the weak commercial vehicles business and the on-schedule expiry of projects in the Wiring Systems Division. In Asia, Leoni recorded a reduction in sales of nearly 25 percent due above all to the no longer consolidated sales of a subsidiary in China that was transferred into a joint venture as well as the downturn in some areas of the Chinese economy.
As expected, the problematic wiring systems projects launched in the second half of 2015 weighed on the Leoni Group's earnings before interest and taxes (EBIT) considerably during the period under report, taking the figure to EUR 24.4 million (previous year: EUR 35.2 million). After taxes, Leoni reported consolidated net income of EUR 11.6 million (previous year: EUR 16.8 million). 
WSD: Transformation running on schedule
The Wiring Systems Division (WSD) reported sales of EUR 651.2 million for the first quarter of 2016, a figure virtually steady compared with the same period in 2015 (EUR 653.9 million) even though the joint venture in China, which has been included in the consolidated financial statements at equity since December 2015, were no longer included in the amount of business. There were increases particularly in shipments of cable harnesses and wiring systems to German and other European carmakers. As announced, the critical new projects started in the Wiring Systems Division in the previous year, which incurred unplanned, heavy charges, took its earnings down to EUR 5.0 million during the period under report (previous year: EUR 17.9 million). The Company initiated a comprehensive transformation process to improve the Wiring Systems Division’s profitability on a sustained basis, which is progressing as planned and is scheduled to run until the end of 2017. The focus for the time being is on raising the profitability of the critical projects, which will exert an increasingly beneficial effect on earnings in the months ahead. Furthermore, the division’s project management will be optimised and its organisational structure will be streamlined. 
WCS: Earnings up by about 14 percent
The Wire Cable Solutions (WCS) Division increased its business comprising automotive cables as well as cables and systems for other industrial segments slightly in the first three months of 2016. Among other projects, it started production of 100 Mbit automotive Ethernet cables that meet the growing demands on car data cables for autonomous driving. Demand from the medical technology, railway and solar industries as well as in the fiber optics sector also remained good. The organic growth was offset, however, by a major opposing effect due to the lower price of copper, meaning that the WCS Division’s sales for the period from January to March 2016 were down by about 4 percent to EUR 438.1 million (previous year: EUR 454.9 million). 
Thanks to the solid trend of operating performance, the division’s EBIT improved by roughly 14 percent to EUR 19.3 million (previous year: EUR 17.0 million) even though this included a negative metals price effect of EUR 3.3 million. The WCS Division’s order receipts of EUR 450.2 million for the period under report again exceeded its sales.
Guidance for 2016 reaffirmed 
Following performance in line with expectations in the first quarter, Leoni reaffirmed its forecast for fiscal 2016: a slight decrease in consolidated sales to EUR 4.4 billion (previous year: EUR 4.5 billion) with consolidated EBIT down to EUR 105 million (previous year: EUR 151.3 million).
(4,460 characters incl. blancs)
Leoni performance overview
	Group key figures
	Q1 2016
	[bookmark: _GoBack]Q1 2015
	Change

	Sales [€ million]
	1,089.3
	1,108.8
	(1.8) %

	EBITDA [€ million]
	61.3
	68.7
	(10.8) %

	EBIT [€ million]
	24.4
	35.2
	(30.8) %

	Adjusted EBIT * [€ million]
	28.7
	37.9
	(24.3) %

	EBT  [€ million]
	18.9
	27.8 
	(32.2) %

	Consolidated net income [€ million]
	11.6
	16.8
	(31.0) %

	Capex [€ million]
	38.8
	38.1
	1.8 %

	Equity ratio [%]
	34.1
	33.3 
	--

	Earnings per share [€]
	0.35
	0.51
	(31.4) %

	Employees [as at 31 March]
	75,178
	70,065
	7.3 %



* Earnings adjusted for the impact of revaluation as part of allocating the prices of major acquisitions, restructuring, impairment of non-current assets, gains on business disposals and on business combinations including related derivatives.
 Related illustration material can be downloaded next to this release at www.leoni.com/en/press/releases/details/leonis-sales-almost-hold-steady-in-the-first-quarter-of-2016/ 
 The complete quarterly report can be found at www.leoni.com/en/financial-publications
About the Leoni Group
Leoni is a global supplier of wires, optical fibers, cables and cable systems as well as related services for the automotive sector and further industries. Leoni develops and produces technically sophisticated products from single-core automotive cables through to complete wiring systems. Leoni’s product range also comprises wires and strands, standardised cables, special cables and cable system assemblies for various industrial markets. The group of companies, which is listed on the German MDAX, employs about 75,000 people in 32 countries and generated consolidated sales of EUR 4.5 billion in 2015.
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